
STEPHEN C. CORBY
THE UNIVERSITY OF MICHIGAN

School of Art and Design (Graduated April, 2007)
• Bachelor of Fine Arts

The American Advertising Federation
President, University of Michigan Chapter (September, 2006 - May, 2007)
• Led 45 students in the production of an award-winning integrated marketing campaign for Coca-Cola Classic
• Presented campaign at regional level and will present at the A.A.F. National Conference in June
• Facilitated interaction with over 300 respondents through surveys, focus groups, and interviews
• Familiarized self and other students with secondary research tools such as Simmons Choices 3
• Identified conceptual target market of “Balance Seekers”

NEW YORK UNIVERSITY   
Film Production Courses (Summer, 2004)

First Place, National Student Advertising Competition, District 6 (April, 2007)
First Place, Macromedia National Student Web Design Contest (March, 2002) 

GSD&M                                               

Creative/Design Internship (Summer, 2006)
• Worked closely with account planners to create ideas that fulfilled the clients’ specific needs
• Designed on-screen title graphic for Wal-Mart’s “Hot Release Tuesday” TV spot
• Created fictitious football team logo for an AT&T TV spot
• Developed logo designs and ad concepts for various in-house and pro bono projects

MANDALAY ENTERTAINMENT GROUP   
Internship (Summer, 2005)
• Wrote detailed coverage reports on incoming script submissions for Mandalay Pictures
• Filed legal and business documents for Mandalay Pictures and Mandalay Integrated Media Entertainment
• Compiled information packet on digital intermediates for Mandalay Pictures Senior Vice President

ENDGAME ENTERTAINMENT   

BIAMONTE PRODUCTIONS, LLC   

THE DISCOVERY CHANNEL  

Internship (Summer, 2005)
• Participated in script analysis meetings with the President of Production and assistants
• Analyzed and wrote reports on incoming script submissions
• Updated Endgame’s electronic script database using Microsoft Access
• Assisted in script submissions to other studios

Co-Founder, President (January, 2005 - Present)
• Raised funding and maintained budget for $60,000 short film entitled God in a Can
• Directed and Produced 35mm film God in a Can
• Managed all legal and business issues including insurance, permits, pay-roll, and actor/crew contracts

Department of Creative Services Internship (May, 2002)
• Collaborated with other designers to create on-screen logo for Discovery’s “Protect our Pets” campaign
• Designed invitation for The Watergate 30th Anniversary event
• Researched stock photography in online databases

AUSTIN, TEXAS

ANN ARBOR, MICHIGAN

NEW YORK, NEW YORK

LOS ANGELES, CALIFORNIA

WEST HOLLYWOOD, CALIFORNIA

SILVER SPRING, MARYLAND

NEW YORK, NEW YORK

A: 700 ARBOR STREET, APT. B   ANN ARBOR, MI 48104   P: (202) 904-6912  E: SCORBY@UMICH.EDU

AWARDS & SKILLS                                               

• Photoshop
• Illustrator
• InDesign

• Flash 
• Dreamweaver
• Quark Xpress

• Final Cut Pro
• DVD Studio Pro
• Motion

• Basic 3D Modeling 
• HD/SD/DV Video & 35MM
 Production and Post

• Word
• Excel
• Powerpoint


